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It always seems impossible
until it is done.
- Nelson Mandela -

The Award to Brag About
You’ve worked all year being your telco’s face, reputation, and
voice, while connecting the dots between services, customers and
communities.
NTCA recognizes the vital role communications play in the broadband
industry. The Marketing Excellence Awards (formerly TeleChoice Awards)
are your time to shine and show the rest of the industry your prowess in
marketing, public relations and sales.
Eligibility Requirements
Applications are open to all NTCA telco members.
Winners Announced*
Winners will be announced at the 2019 Marketing + Sales Conference
in New Orleans, April 28–30, 2019, and will be featured in Rural Telecom
magazine.
*A winner will be selected from each category along with 2 runner-ups.

2018 Marketing Excellence

CATEGORIES:
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•
•
•
•
•
•
•

Marketing Campaign
PR Campaign
Website Redesign
Sales Strategy
Publications
Branding Project
Broadcast Advertising

DEADLINE
JANUARY 21

APPLY EARLY AND
SAVE
EARLY BIRD
12/31

Submitting Entries

Fees

It’s easy.

Early Bird
$75 (December 31, 2018)

Everything is now digital for simple
submissions.
All entries must be published, produced and
implemented between January 1, 2018 and
December 31, 2018. Here’s all you need to
enter:

 Entry Form
 Payment
 Entry Materials
GET STARTED:
www.NTCA.org/marketingX

An entry fee is required for each category submission
and must be paid online by January 21, 2019, or
take advantage of early-bird savings and pay by
December 31, 2018.
There are no cancellations or refunds. Checks,
cash and money orders will not be accepted. You
may submit payment early and submit entries at a
date no later than the submission deadline.
To pay online, log into your Member Central account.
For questions or assistance with your NTCA
member account, please contact membership@
ntca.org or (703) 351- 2118.

Required Materials

Categories

All entrants must submit entry fee, a
completed entry form and the required
materials by January 21, 2019.

Learn more about each category
by clicking the icons below.

Each telco member company may submit
a maximum of 2 submissions in 2
different categories.

PR
CAMPAIGN

The project materials may not be entered
into multiple categories.

2018 Marketing Excellence

Regular
$125 (January 21, 2019)

All entries must be submitted digitally;
however, physical materials may be mailed
for additional consideration and
postmarked by January 21.
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Submitted materials will not be
returned.

WEBSITE
REDESIGN

MARKETING
CAMPAIGN

BRANDING
PROJECT

SALES
STRATEGY
PUBLICATIONS
BROADCAST
ADS

MARKETING
CAMPAIGN
Marketing is no longer
about the stuff you make,
but the stories you tell.
– Seth Godin

MARKETING CAMPAIGN
Judging
Campaigns will be judged on strategies, media tactics, copywriting,
layout and visual design, call to action, quality and relevancy of collateral
materials, results/effectiveness of campaign and how well the entry’s
elements and strategies met the goals stated on the entry form.

About
A marketing
campaign is a series
of activities linked by
a plan of action that
all contribute toward
a larger defined
business goal.

What to Submit
All pieces must be digitally uploaded and clearly labeled (i.e. ABCTelco_
newspaperad.pdf). You may also submit photos of displays for
consideration. All entrants must submit:
•

Company logo (.eps or .jpg, 300 dpi)

•

All files submitted must be submitted digitally (.pdf, .jpg, .png,
.mp4, .wav)

•

Upload files to: www.NTCA.org/marketingXentry

Campaign
materials may
include:
Print Mailers
Print/Digital Ads
Videos
Collateral

Online Entry Form

2018 Marketing Excellence

The following are questions you will find in the online entry form.
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•

Tells us about your company.

•

What were your goals for this marketing campaign?

•

Describe your target audience and what tactics were used (i.e.
TV, event, social media, advertising)

•

Describe your campaign materials, their purpose, design
and content strategy. Highlight innovative aspects that were
implemented in the campaign.

•

Describe the campaign results. How did the campaign affect
your target audience and company? What lessons did you learn
from this campaign?

•

If applicable, list agencies such as designer, ad agency or
marketing firm that assisted with the project. How did these
agencies assist you?

Billboards
Giveaways

APPLY TODAY
www.NTCA.org/
marketingX

PR
CAMPAIGN
Next to doing the right thing,
the most important thing is
to let people know you are
doing the right thing.
– John D. Rockefeller

PR CAMPAIGN
Judging
Campaigns will be judged on strategies, tactics, messaging, quality and
relevancy of collateral materials, results/effectiveness of campaign and
how well the entry’s elements and strategies met the goals stated on the
entry form.

What to Submit

2018 Marketing Excellence

All pieces must be digitally uploaded and clearly labeled (i.e., ABCTelco_
pressrelease.pdf). You may also submit photos of displays, videos and
audio files for consideration. All entrants must submit:
•

Company logo (.eps or .jpg, 300dpi)

•

All files submitted must be submitted digitally (.pdf, .jpg, .png,
.mp4, .wav)

•

Upload files to: www.NTCA.org/marketingXentry

About
PR is about
reputation—the
results of what you
do, what you say
and what others
say about you.
A PR outreach
campaign is a series
of activities that
generally includes
publicity tactics,
community outreach
and/or responding to
current events (i.e.,
school programs
and partnerships
with community
organizations).

Online Entry Form

Campaign
materials may
include:

The following are questions you will find in the online entry form.

Press Release
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Videos

•

Tell us about your company.

•

What were your goals for this PR outreach campaign?

•

Describe the event that you were responding to (i.e., natural
disaster, community need)

Photos

•

Describe your campaign materials, their purpose and strategy.
Highlight innovative aspects that were implemented in the
campaign.

Website

•

Describe the campaign results. How did you collect the results?
What lessons did you learn from this campaign?

•

If applicable, list agencies such as designer, ad agency or
PR firm that assisted with the project. How did these
agencies assist you?

Collateral

APPLY TODAY
www.NTCA.org/
marketingX

WEBSITE
REDESIGN

Good design is
good business
– Thomas Watson, Jr.

WEBSITE REDESIGN
Judging
Campaigns will be judged on overall content and design strategy, navigation
and functionality, mobile-friendly access (if applicable), innovative use of
features to enhance the customer service experience and how well those
elements and strategies met the goals stated on the entry form.

What to Submit
All pieces must be digitally uploaded and clearly labeled (i.e., ABCTelco_
homepage.jpg). All entrants must submit:
•

Company logo (.eps or .jpg, 300 dpi)

•

All files submitted must be submitted digitally (.pdf, .jpg, .png,
.mp4, .wav)

•

Upload files to: www.NTCA.org/marketingXentry

Online Entry Form

2018 Marketing Excellence

The following are questions you will find in the online entry form.
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•

Tell us about your company.

•

What is your goal behind the redesign?

•

Describe the redesign strategy such as design, content and/or
user interface. Highlight any innovative features and strategies
that were implemented.

•

Describe ways you’ve improved your site’s functionality and
strategies behind communicating these changes to your
customers and staff.

•

Describe your results (i.e., increased unique visitors to site,
decrease in drop-off rates, increased time on pages). How has
your website affected your customers, company and
strategies toward marketing and sales?
•

If applicable, list agencies such as designer or website/
marketing firms that assisted with the project. How did
these agencies assist you?

About
A website redesign
can refer to any
of the following:
cosmetic changes
affecting the user
experience or a
back-end redesign
that allows you
to enhance the
functionality of a
website without
changing its look.
This category
can include a full
web redesign or a
product/service site
design.

Materials may
include:
Website
Screenshots
Website Analytics
Before and After
Screenshots

APPLY TODAY
www.NTCA.org/
marketingX

SALES
STRATEGY
You can’t sell anything if
you can’t tell anything
– Beth Comstock

SALES STRATEGY
Judging
Campaigns will be judged on overall sales strategies, results and how well
those elements and strategies met the goals stated on the entry form.

What to Submit

About
Crafting a winning
sales strategy can
foster profitable
growth and can
include new sales
generation, upselling and crossselling opportunities,
as well as retention.

All pieces must be digitally uploaded and clearly labeled (i.e., ABCTelco_
salesanalysis.pdf). All entrants must submit:
•

Company logo (.eps or .jpg, 300 dpi)

•

All files submitted must be submitted digitally (.pdf, .jpg, .png,
.mp4, .wav)

•

Upload files to: www.NTCA.org/marketingXentry

Online Entry Form

Materials may
include:
Reports and
Analytics
Online Reviews
and/or Satisfaction
Surveys

2018 Marketing Excellence

The following are questions you will find in the online entry form.

11

•

Tell us about your company.

•

What were your goals for this sales strategy?

•

Describe your tactics. Highlight any innovative ideas and
strategies that were implemented (i.e., customer service rep
incentives for up-sells, training, events).

•

Describe your results and define how you collected your
results (i.e., increased revenue, increased multiple services per
household, increased awareness, number of up-sells). What
were your lessons learned?

•

If applicable, list agencies or consulting firms that assisted you
with this strategy. How did these agencies assist you?

APPLY TODAY
www.NTCA.org/
marketingX

PUBLICATIONS
Content builds relationships. Relationship are
built on trust. Trust drives
revenue.
– Andrew Davis

PUBLICATIONS
Judging
Campaigns will be judged on overall design, layout, content and distribution
strategies, and how well the entry’s elements and strategies met the goals
stated on the entry form.

About
Publications
are a form of
communication of a
message, statement
or text through
means of print or
digital.

What to Submit
All pieces must be digitally uploaded and clearly labeled (i.e., ABCTelco_
salesanalysis.pdf). All entrants must submit:
•

Company Logo (.eps or .jpg, 300 dpi)

•

All files submitted must be submitted digitally (.pdf, .jpg, .png)

•

Upload files to: www.NTCA.org/marketingXentry

Online Entry Form

Materials may
include:
Newsletters
(digital or print)
Whitepapers/
Repots
Annual Report
Magazine

2018 Marketing Excellence

The following are questions you will find in the online entry form.
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•

Tell us about your company.

•

What type of publication is your entry?

•

What were your goals for the publication?

•

Describe your design, content and distribution strategy of
the publication. Highlight any innovative strategies that were
implemented for the publication.

•

Describe your results of the publication. How did you measure
the effectiveness of your publication? What lessons have you
learned from your publication?

•

If applicable, list agencies or consulting firms that assisted you
with this strategy. How did these agencies assist you?

APPLY TODAY
www.NTCA.org/
marketingX

BRANDING
PROJECT
The secret of change is to
focus all of your energy,
not on fighting the old,
but on building the new.
– Socrates

BRANDING PROJECT
Judging
Campaigns will be judged on overall strategy, communication tactics and
visual designs, and on how well the entry’s elements and strategies met
the goals stated on the entry form.

What to Submit
All pieces must be digitally uploaded and clearly labeled (i.e., ABCTelco_
brandlaunchvideo.mp4). All entrants must submit:
•

Company logo (.eps or .jpg, 300 dpi)

•

All files submitted must be submitted digitally (.pdf, .jpg, .png,
.mp4, .wav)

•

Upload files to: www.NTCA.org/marketingXentry

Online Entry Form

About
Rebranding is a
process of changing
the corporate image
of an organization.
The marketing
strategy of giving
a new name,
symbol or change
in design of an
already established
brand. Branding
is the creation
of an identity for
an organization,
product or service.

Campaign
materials may
include:
Logo

2018 Marketing Excellence

The following are questions you will find in the online entry form.
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•

Tell us about your company.

•

Is this a new brand or a re-branding project?

•

What were your goals behind the brand campaign. If this is a rebranding of an existing corporate brand or product, what was
your reason behind the transformation?

•

If this is a product brand, who is your intended audience?
Describe your communication tactics on announcing the rebranding (i.e., advertising, press release, social media, event).

•

Describe the campaign materials, their design strategy
and purpose. Highlight any innovative aspects that were
implemented in the campaign.
•

If applicable, list agencies or consulting firms that assisted
you with this strategy. How did these agencies assist you?

Samples of
Branding
Placement
Press Release
Video

APPLY TODAY
www.NTCA.org/
marketingX

BROADCAST
ADVERTISING
Stopping advertising
to save money is like
stopping your watch
to save time.
– Henry Ford

BROADCAST ADVERTISING
Judging
Campaigns will be judged on overall strategy, communication tactics
and distribution strategy, as well as how well the entry’s elements and
strategies met the goals stated on the entry form.

What to Submit
All pieces must be digitally uploaded and clearly labeled (i.e., ABCTelco_
commercial.mp4). All entrants must submit:
•

Company logo (.eps or .jpg, 300 dpi)

•

All files submitted must be submitted digitally (.mp3, .mp4, .wav;
1080p or 720p resolution)

•

Upload files to: www.NTCA.org/marketingXentry

About
Broadcast
advertising is
communication,
usually paid-for,
specifically intended
to inform and/
or influence an
audience. This
category includes
television, internetbased or radio
commercial spots.

Materials may
include:
Video
Audio

Online Entry Form

2018 Marketing Excellence

The following are questions you will find in the online entry form.
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•

Tell us about your company.

•

What were your goals behind your ad?

•

Describe your intended audience and your overall strategy
and purpose. Highlight any innovative aspects that were
implemented in the campaign.

•

What distribution channels did you use and frequency?

•

Describe your results. Highlight any impacts that the ad has had
in the community and the company.

•

If applicable, list agencies or consulting firms that assisted you
with this strategy. How did these agencies assist you?

APPLY TODAY
www.NTCA.org/
marketingX

APPLY @
www.NTCA.org/marketingX

SUBMIT YOUR MATERIALS @
www.NTCA.org/marketingXentry

QUESTIONS @
membership@ntca.org

DEADLINES

Early Bird  December 31, 2018
Final Submissions  January 21, 2019

MAILED MATERIALS

NTCA–The Rural Broadband Association
ATTN: Member Services/Marketing Excellence
4121 Wilson Boulevard
Suite 1000
Arlington, VA 22203
Postmarked By: January 21, 2019

MARKETING EXCELLENCE
AWARDS CEREMONY
Join us at the Marketing + Sales Conference,
April 28–30, 2019, in New Orleans. It’s a
great way to network with industry peers
and share stories of successes and learned
opportunities.
Winners of the Marketing Excellence Awards
will be announced at the conference. In
addition, their innovations and best practices
will be highlighted throughout the year through
a variety of channels and resources including
articles, conference sessions and more.
Registration for the Marketing + Sales
Conference opens in mid-January 2019.

2018 Marketing Excellence

See you there, and good luck!
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4121 Wilson Boulevard, Suite 1000, Arlington, VA 22203 • www.NTCA.org/marketingX
For any questions and inquiries about the awards, membership and/or technical issues, contact us at
membership@ntca.org or (703) 351-2118.

